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STR, collecting data since 1985

Performance
Reports

Occ, ADR, RevPAR
Supply/Demand
Revenue

P&L

Supply Eﬁ'tsj'rr;i Z“pT'V Forecast
Reports JLure supply Reports
Pipeline &AE“

T

Main KPIs

Macro economic input
Micro economic input
5 years/6 quarters/18
months

l

STR Coverage — Our Sample

+57K Hotels

+7.7M Hotel Rooms
+182 Countries

+2K Markets
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Asia Pacific — RevPAR % Change
LC, May 2017 YTD
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SEA — RevPAR % Change
LC, May 2017 YTD
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INDONESIA
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Main KPIs % Change

8 1, 1 68 rooms What’s driving growth?

YTD May 2017
IDR
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Indonesia’s Key Markets Performance

Supply and Demand Growth
YTD May 2017, IDR

® Supply = Demand
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INDONESIA — RevPAR % Change
Branded vs. Unbranded by Class, IDR, YTD May 2017
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Bali Performance Highlights

Occupancy & ADR Growth per Areas
YTD May 2017, in Local Currency

m Occupancy = ADR

14.9%

8.7%

7.7%

-1.5% -1.4%

-6.7%

Nusa Dua/Tanjung Benoa Jimbaran/Pecatu/Ungasan Kuta/Legian/Seminyak/Canggu Ubud



AT

© 2016 STR. All Rights Reserved.

\
Benchmarkin
* your worl



Occupancy Performance (%)

Ramadan Season

81.4%

2016

2017

88.0%

Start Date: June 23, 2017
End Date: July 2, 2017

Start Date: July 1, 2016
End Date: July 10, 2016

Ja ka rta 24,990 rooms

Band UNE 4,820 rooms

Yogyakarta 3,197 rooms

Su ra baya 5,272 rooms

Bali 23,935 rooms
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ADR (IDR)

Ramadan Season

2016 2017

Start Date: June 23, 2017
End Date: July 2, 2017

Start Date: July 1, 2016
End Date: July 10, 2016

IDR 1,761,0000

IDR 1,750,000

Ja ka rta 24,990 rooms

Band UNE 4,820 rooms

IDR 1,091,000
IDR 1,041,000

IDR 974,000
IDR 903,000

Yogyakarta 3,197 rooms
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IDR 627,000

Bali 23,935 rooms
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Indonesia — RevPAR % Change
Segmentation, LC, FY 2014 —FY 2016 + May 2017 YTD

B Transient RevPAR % change B Group RevPAR % change
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APAC - Pipeline, Top 10 (excl. China)
May 2017 Report, Pipeline by Room Count
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INDONESIA Supply & Pipeline Share — by Chain Scale
Existing & Pipeline Room Count Share, May 2017 Report

Existing (Class) Pipeline (Under Contract)
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Joint Study
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The influence of

Alternative Accommodations

(staying with friends and family, camping, home-sharing)

- a force in the travel industry

» Legislative challenge
» Supply & Demand growth

» Hotels’ growth was also strong

» Nuances
" Length of Stay - Airbnb longer
= Business travel - Much smaller than leisure
= ADR & Occ - Hotel ADR/Occ higher

» Remember: Apples and Oranges

str



Airbnb &

Download here:
Hotel Performance http://www.str.com/research1

An analysis of proprietary data in 13 global markets

Markets included:

o Boston Barcelona

£ Los Angeles London

Miami Mexico City

o New Orleans Paris
. ) San Francisco
. Sydney
Seattle Tok
Washington, D.C. oKyo
Analyzed by:
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STR & Google

Can search results predict
hotel occupancy levels?

a

STR and Google have joined forces to research the correlation between
accommodation search results and hotel bookings.
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Questions?

Presentation is available upon request.

To get this presentation, please send email to
APInfo@STR.com

Hosted by STR and Hotel News Now
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Christy Megawati, CHIA

Thank You!

cmegawati@STR.com

@ www.strglobal.com
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